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Abstract- Strategy is the art of planning the best way to gain an advantage or achieve success, 

especially in war. So a strategy is a general direction set for the team and its various 

components to achieve a desired state in the future. In simple way Strategy, bridges the gap 

between “where we are” and “where we want to be”. By considering above aspect we can make 

out that concept strategy is highly applicable in corporate world where an organiser is always 

back of success in form of profit, growth and stability/ survival of the business. Managers take 

to attain one or more of the organization’s goals through corporate strategy. An effective 

corporate strategy helps in deciding the company's goals, mitigating risks and enhancing 

sustainable returns. 

Key Words: Corporate Strategy, Importance of corporate strategy, Types of corporate 

strategy, Evaluate corporate strategy, components of corporate strategy, Trend of corporate 

strategy 

Strategy is the blueprint of decisions in an organization that shows its objectives and goals, 

Strategy is a well-defined roadmap of an organization. It defines the overall mission, vision and 

direction of an organization. The objective of a strategy is to maximize an organization’s 

strengths and to minimize the strengths of the competitors. A corporate strategy is a valuable 

tool for expanding and defining the values of a company. As company's corporate strategy will 

focus on sales, growth or leadership. Another purpose of corporate strategy is to create 

company value and to motivate employees to work toward that value or set of goals. It looks at 

all the business units, parameters, scopes, redundancies and correlations to make a suitable plan. 

A corporate strategy is a multi-level strategy employed by a company to define its goals and 

structure its approach to attain them. Depending on the size and nature of the business, the 

strategy may be formed with the aim of increasing profits, selling a business or expanding to 

new markets. 

Corporate strategy defines the destination towards which a business should move. That decision 

shapes all the strategies and activities in every other part of that business. A firm’s management 

must consider how to gain a competitive advantage in business areas the firm operates in. 

Furthermore, it also determines the businesses they should be in in the first place. 
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Importance of Corporate Strategy: 

1. Larger company overview: Instead of considering each business unit, this strategy 

focuses on the entire company. As corporate strategy is a long-term plan that outlines 

clear goals for a company. 

2. Organisational rearrangement: It can help re-engineer an organisation radically if 

required. 

3. Problem identification: A corporate strategy helps identify existing or potential 

problems in an organisation that could impede its ability to achieve its goals. 

4. Prevent counterproductive measures: It can help prevent the implementation of any 

other plan or strategy that can be counterproductive or not viable for the company's 

healthy growth. 

5. Guidance for business strategies: A corporate strategy gives a starting point to build 

individual business unit strategies. 

6. Contingency plans: It can help the company create appropriate contingency plans to 

implement when the need arises. 

7. Allows Business to be Proactive: There are few things worse the business than being 

behind the curve. But with a strong corporate level strategy, the business can be 

proactive instead of reactive as it is  able to anticipate future events and prepare 

accordingly.  

8. Increases Efficiency: An efficient business is a profitable business. And a 

comprehensive corporate level strategy can set business on the path to increased 

efficiency in all areas. It points manager where to make changes to reach said goals and 

how to make each component of business function more effectively. 

9. Increases Market Share: With a dedicated corporate level strategy, organization will get 

valuable insight into the myriad factors that affect the way to do business, such as: 

Consumer segments, Product offerings, Market trends, Service offerings. 

10.  Increases Profitability: Profitability is a direct result of increases in efficiency and 

market share. So implementations of a corporate level strategy, business on the road 

will increases profitability. 

11. Makes Business More Durable: Industries and markets are constantly changing. A 

strong corporate level strategy provides a foundation on which the rest of business can 

rely. It gives the focus and foresight necessary to keep business running smooth and 

strong through the ups and downs of industry. That can make it much easier to define 

the specific actions that business needs to succeed. 

Types of Corporate Strategies: 

1. Growth Strategy: A growth strategy is a plan or goal for the company to create 

considerable growth in different areas. It could refer to overall growth, but it could also 

encompass only specific areas, such as sales, revenue, following or company size. 

Companies can accomplish growth strategies through concentration or diversification. 

Concentration refers to a company developing the core of its business, such as a 

bookstore investing in selling more books. Expansion may involve the diversification of 
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the business functions and thus a larger allocation of resources. This strategy results in 

greater returns as compared to the previous performance of the company. It can also 

mean more growth opportunities for the employees. 

2. Stability strategy: Stability strategies refer to a company staying within its current 

industry or market because it's already succeeding in its current situation. This strategy 

maintains the company's success by continuing practices that work for the company. To 

do this, the company might invest in areas in which they're doing well, such as customer 

satisfaction. As stability strategy is often preferred by many companies that are currently 

satisfied with its market position. They continue to delve into the same market and sell 

the same product but may incorporate research and development and innovation to the 

existing products. This type of strategy ensures a continuous flow of revenue. The 

company may try to engage their target market by presenting offers and trials to them.  

3. Retrenchment strategy: The retrenchment strategy encourages the company to change 

paths to improve the business. This might mean switching business models or changing 

markets. The goal of this is to reduce or manage parts of the business that don't work for 

the company. A company might achieve this by either switching the business's pathway 

or by removing parts of the business. Usually this type strategy are opted during an 

economic recession or crisis, or if the initial business plan failed to produce the desired 

results.  

4. Reinvention strategy: Reinvention strategies are when a company reinvents, or 

redesigns, an aspect of the business that may be old or irrelevant. The company might 

update it with new designs, technologies or products. To accomplish this strategy, a 

project manager could reinvent a function by significantly changing a good or service. An 

example of this could be converting a physical store into an online store. 

5. Combination strategy: This type of strategy is a combination of the previous three 

types: stability, expansion and retrenchment. A company may adopt a combination 

strategy after they have weighed the pros and cons of each of their products or business 

units. The retrenchment strategy works for some of its businesses that do not yield 

enough in returns compared to the efforts or costs involved. Other products or businesses 

that may have been performing well can get a further boost with an expansion or stability 

strategy. 

Evaluating a Corporate Strategy: 

1. Check for consistency: Consistency can help ensure a standardized corporate strategy, 

meaning that the components work similarly. Consistent processes can also help identify errors 

within a system. To check for consistency, assess the steps or objectives of the strategy. 

Consider if they're working well together or if they're the same.  

2. Evaluate resources: Evaluating resources refers to deciding whether they're relevant. It can 

also mean seeing if company is using all of its resources to increase growth or profits. To 

evaluate resources, identify how each resource is working to benefit corporate strategy and 

always reallocate resources if think they could support the company in more beneficial ways. 
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3. Analyze the involved risk: Analyze the involved risk within business to evaluate  corporate 

strategy. To analyze the risk within business, look at how decision-making is affecting business 

and decide how much risk can be bearable.   

4. Examine the timeline: Having a timeline to guide corporate strategy is important for 

completing tasks or goals on time. To evaluate the effectiveness of strategy, necessary to 

examine timeline. Consider if deadlines are reasonable or achievable and which can reduce or 

extend certain ones.  

5. Assess how the plan works: Finally, assess how the plan works, which means identifying 

how it functions. Understanding how corporate strategy works can help to think of ways to 

improve it. It could examine the measurable progress of the processes, such as sales, views or 

approval rates. Based on the progress, it can assess how efficiently strategy works and make 

changes as necessary. 

Key Components of a Corporate Strategy: 

1. Portfolio management: Portfolio management analyses the different components of a 

business to see if they work well together. A corporate strategy uses portfolio 

management to decide which areas of the company to work on or invest in, which could 

include: 

• Deciding on a market 

• Using vertical integration 

• Investing in new opportunities 

• Diversifying the company 

• Analyzing competition 

Employees use portfolio management to seek security and growth for their business. 

2. Objectives: To create and implement a corporate strategy, employees typically need to 

set objectives. A corporate strategy is a plan, goal or course for the company to follow, 

and the plan consists of tasks that describe the company's mission. Objectives allow a 

company to record and measure its progress because employees can track whether they've 

completed a goal. 

3. Resources: Resources refer to the people, materials and capital that run the company. A 

key component of corporate strategy is to allocate resources to best support the 

company's development. To do this, a manager may assign resources to different areas of 

the business.  

4. Design: In a corporate strategy, design ensures that the employees organize the structure 

of the company in a way that maximizes efficiency. This can refer to distributing power 

within a company, such as determining the hierarchy of the company or how the 

company makes decisions.  

Trend of Corporate Strategy: Adoptability of technology to remain competitive, make 

processes more efficient and grow quicker. The process refers to integrating digital 

technology within an organization. Technology provides a business with an unparalleled 

opportunity for growth. 
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A technology adoption strategy involves creating a framework to adopt any application 

seamlessly. This type of plan needs to enhance and account for the employee experience, 

improve users’ productivity, and deliver value to the business. Successful technology 

adoption will occur when employees can utilize all features of an application.  

But, apart from improving the business and employee experience, a technology adoption 

strategy has other benefits like: 

1. Choose targeted technology solutions: The rapid evolution of technology has led to a 

seemingly endless number of products and solutions on the market. In a siloed company that 

walls off the IT department, team members have to make decisions based on relatively 

limited information. And each decision may solve only a single problem. 

When the company implement technology as a business strategy, it can make technology 

choices from a broader perspective. The company can know what it is trying to do, have the 

data to drive decisions and can look for solutions that meet multiple needs all at once. With 

time to iterate, can also take advantage of the advanced capabilities of a platform like Slack, 

building customized solutions rather than grabbing yet another product to solve a specific 

issue. 

2. Boost organizational productivity: Probably already know that technology can help 

drive productivity by providing them with data on sales figures, ROI and other crucial 

information. But did they know that technology can also help increase productivity at the 

individual level, From bots that automatically send reminders about overdue tasks to apps 

that offer visual data on a project’s progress, implementing technology across all parts of the 

organization can help everyone perform their best. 

3. Enhance collaboration: This is especially important with so many people working 

remotely. Platforms such as Slack and Zoom help everyone move forward in the same 

direction and ensure important tasks don’t get overlooked. But technology as a business 

strategy also helps with customer collaboration. Consumers grew more comfortable with 

online shopping during the pandemic. Now is a great time to start using tools to more closely 

mirror the in-person shopping experience. From product videos to bots that serve as 

shopping assistants to real-time collaboration between designers and customers, technology 

can help the online shoppers feel important. 

4. Set long-term goals and objectives: A solid business plan should include a series of 

short-, medium- and long-term goals, along with a road map for achieving them. But the 

technology plans may be more ad hoc right now, picking and choosing solutions when 

problems arise. Adding technology as a business strategy lets scale the adopted technology 

along with the business, anticipating needs and implementing strategies ahead of time. 

5. Improve security:  Today’s cyber attackers are more sophisticated than ever, and an old-

fashioned security posture that relies solely on firewalls and antivirus software is no longer 

sufficient. Making technology a core part of your business strategy adds cyber security tools 

and training throughout your organization. Frontline workers and the C-suite alike are all 
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informed about emerging threats and receive both the tools and the on-going training they 

need to counter those threats. 

Conclusion: 

A strategy is the model or plan that incorporates an organization’s main policies, action 

progressions, and goals into a dependable whole. Besides that, it is the way and compass of an 

organization long time ago, which accomplished improvement for the organization during its 

pattern of resources contained by a demanding situation, convene the needs and wants of 

markets and fulfil stakeholder prospection. The strategy of the organization is to match between 

its internal capacities and its external associations. Corporate Strategy is the general idea and 

possibility of the business to meet up stakeholder opportunity. This strategy is a critical level as 

it’s deeply influenced by shareholder in the business and operates to conduct strategic decision 

making during the dealing.  And technology has become a critical tool in every business 

strategy, which helps to maintain competitive advantage. It’s also ever changing, with new 

features and options coming out every year. So, updating to the present circumstances and 

implementing technology training and explaining the usefulness of the tools for both the 

business and their workflows can have a huge impact on business success. Implement strategies 

to make it easy to understand these tools, increase employee productivity 

and help the employees embrace the new technology for his individual as well as professional 

success. 
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ABSTARCT 
The banking sector is one of the major sources of financing industrial projects like cement, chemicals, 
steel, paper, fertilizer, etc., which causes maximum carbon emission. All over the world, financial 
institutions are concerned about the overall impact on depletion of environment. Banking sector can 
play an intermediary role between economic development and environmental protection, for 
promoting environmentally sustainable and socially responsible investment, the present scale of 
banking operations have considerably increased the carbon footprint of banks due to their massive 
use of energy like lighting , air conditioning, electronic/electrical equipment, IT devices high paper 
wastage, lack of green buildings etc., therefore banks should adopt technology, process and products 
which result in substantial reduction of their carbon footprint as well as develop a sustainable 
business. But the concept of environmental sustainability and green products and services is new to 
developing country like India, so it is suggested to initiate to promote “GREEN BANKING” as an 
innovative initiative for sustainable development in India. The concept of green banking helps to 
create cleaner and greener future as Green Banking has direct impact on the environment. Green 
Banking practices means promoting environment friendly practices and reducing carbon footprint 
from day to day banking activities. Green banking or environmentally responsible banks do not only 
improve their own standards but also affect socially responsible behaviour of other business. The aim 
of this paper is to study the various “GREEN BANKING” approaches adopted by public and private 
sector banks in India for environmental sustainability, to give brief understanding about the concept 
of green banking and necessary steps to adopt green banking practices. 
KEYWORDS: Environmental sustainability; Green Banking: Environment; Green Initiatives; 
GCCs; E-Banking. 
 
INTRODUCTION 
“The supreme reality of our time is the vulnerability of our planet.” –John F. Kennedy 
Banking sector as one of the major stakeholders in the industrial sector needs to play a proactive 
role in sustainability. Sustainable banking means using all of the banks resources with 
responsibility and care, avoiding waste and giving priority to choices that take sustainability into 
account. Sustainability denotes ensuring continuity of economic progress for the present 
generation without reducing the possibilities and choices for the posterity. Banks as financial 
institutions are environmentally neutral. However they are responsible as the major contributors 
of finance to industries like steel, paper, cement, chemicals, fertilizers, power, textiles etc., that are 
responsible for creating huge carbon emission. Therefore banks are adopting a voluntary set of 
guidelines for managing social and environmental issues related to the financing of development 
projects. 
The Green initiatives taken by banks or a concept of Green Banking means using all of the banks 
resources with responsibility and care, avoiding waste and giving priority to choices that take 
sustainability into account. It also means promoting environmental friendly practices and 
reducing your carbon footprint from your banking activities. The reasons for going green are 
manifold, the key among them are increasing energy consumption and energy prices, growing 
consumer interest in environmentally friendly goods and services, higher expectations by the 
public on banks environmental responsibilities and emerging stricter regulatory and companies 
requirements. This comes in many forms. Using online banking instead of branch banking, paying 
bills online instead of mailing them, opening up of accounts at online banks, instead of large multi-
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ABSTRACT 

 

Financial Investments are the commitments which are made with any financial and non-financial instruments 

hoping for a better and profitable return in the future for a specific objective.  The financial and non-financial 

products act as an avenue for investment and provide the security to the investors based on the risk-return 

profile of the products. Out of the available choices for investment, one must select the most appropriate and the 

best one. The person who is investing should be aware of all the investment choices and how these can be chosen 

for the purpose of attaining the objective. In the present research an attempt to analyse the significance of 

selected demographic factors such as age, gender, marital status, educational qualification, occupation and 

income level of the respondents towards their investment preference. Further, also to find out the significance of 

demographic factors of the respondents and elements of investment decision like period of investment and 

information source. The data were collected through a structured questionnaire and analysed using percentage, 

chi-square test and Karl Pearson’s correlation coefficient. The results of research indicate that majority of the 

respondents are saving money for their safety and the results of the study would be of a guide for personal 

finance and investment. 

  

Keywords: Investment, demographic factors, Investment avenues, Preferred Investment, Risk & Return, 

Income,  
 

INTRODUCTION 

 

Investment refers to deployment of surplus funds or savings for getting some positive rate of return in future and in 

general it is from the savings with hope of getting better profitable benefits in future. The avenues for investment are 

very vast today, which comprises of financial and non- financial products. Financial products comprises of bank 

deposits, share market, commodity market, insurance, post office schemes and other bonds. Non financial products 

comprises of real estate and gold / Jewellery. Some of the investment instruments are highly risky while few others are 

almost risk free. Similarly some of the instruments are marketable and liquid while others are non-marketable. The 

selection of investment would depend on the specific need, rate of return, liquidity and risk preference of the 

respondents and the degree of risk and return varies for different investment avenues. The aim of Investment is to 

multiply the money at various rates depending upon the term of the investment. A thorough understanding of core 

concepts and the available options will help the investor to plan for maximum returns without risk. This study helps in 

analyzing the saving pattern and investment preferences of the salaried class people towards various investment 

products based on demographic factors. 

 

REVIEW OF LITERATURE 

 

Karthikeyan (2001) has conducted research on Small Investors Perception on Post office Saving Schemes and found 

that there was significant difference among the four age groups, in the level of awareness for kisan vikas patra (KVP), 

National Savings Scheme (NSS), and deposit Scheme for Retired Employees (DSRE), and the Overall Score 

Confirmed that the level of awareness among investors in the old age group was higher than in those of young age 

group. 

 

Manish Mittal and Vyas (2008) had opinioned that Investors have certain cognitive and emotional weaknesses which 

come in the way of their investment decisions. Over the past few years, behavioural finance researchers have 

scientifically shown that investors do not always act rationally. They have behavioural biases that lead to systematic 

errors in the way they process information for investment decision. Many researchers have tried to classify the 

investors on the basis of their relative risk taking capacity and the type of investment they make. Empirical evidence 

also suggests that factors such as age, income, education and marital status affect an individual's investment decision. 

This paper classifies Indian investors into different personality types and explores the relationship between various 

demographic factors and the investment personality exhibited by the investors. 
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Abstract  

Higher education system plays an important role for the country’s overall development which includes 

industrial, social, economic etc. Indian higher education system is third largest in the world. In the last three 

decades, the higher education system in India has grown incredibly and contributed towards nation building. 

As the country is likely to become the world‘s largest workforce, there is a deep level of nervousness within 

India to sustain its growth due to the rise of gig economy and technology disruption. The expectation of 

capturing a high share of global knowledge workforce will be fulfilled only if there is a focused quality higher 

education benchmarked at international standards. The sound knowledge of predictable forecast with a 

dynamic swift of strategic planning is necessary to address the multiple challenges. Mere drafts with past 

success may not be helpful. The higher education must evolve with balanced skill and knowledge to surge 

ahead of the curve of ever rising domestic and global demand. The study analyzed the present higher education 

scenario of the country, the way forward with the perspective of global employment. 

Keywords: GER, Employability, Higher Education, Higher Learning Institution, Social Capital, Curriculum, 

Empower, Self Sustainability. 

 

 INTRODUCTION  

 
India has been witnessing a consistently higher rate of economic growth in the recent times. It has now turned 

to be a major player in the global knowledge economy of the present time. Skill-based activities have made 

significant contribution to the growth. Such activities depend on the large pool of qualified manpower that is 

fed by its large higher education system. It is now widely accepted that higher education has been critical to 

India‟s emergence in the global knowledge economy. Yet, it is believed that a crisis is plaguing the Indian 

higher education system. While, the National Knowledge Commission (NKC) set up by the Prime Minister, 

calls it a „quiet crisis‟, the Human Resource Minister calls higher education „a sick child‟. Industries routinely 

point towards huge skill shortages and are of the opinion that growth momentum may not be sustained unless 

the problem of skill shortages is addressed. This appears to be endless problems with the Indian higher 

education.  
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Abstract: The report is targeted at environmental, social and corporate governance (ESG) indicators of 

performance. The performance indicators ESG are becoming more and more important for complex assessment of 

a company and of unified Sustainable Reporting. The development of key performance indicators is under 

development in many international institutions, e.g. UNEP, EFFAS, DVFA, CFA etc]. ESG stands for 

Environmental, Social and Governance. There is growing evidence that suggests that ESG factors, when 

integrated into investment analysis and decision making, may offer investors potential long term performance 

advantages. The aim of this paper is to introduce and give theoretical possibilities of establishing ESG key 

performance indicators at the corporate level to support investors' decisions and to be a part of Sustainable 

Reporting. On the basis of theoretical knowledge was made an empirical analysis in small and medium 

enterprises in selected sectors with a focus on the ESG performance indicators and Sustainable Reporting. 

Keywords: environmental performance, social performance, corporate governance, key performance indicators, 

sustainable reporting, small and middle companies. 

Introduction: The performance is the company’s ability to achieve certain results based on given comparable 

criteria, compared with the results of other companies, which can be expressed in positive values. Performance in 

conjunction with sustainability is additionally considered as ability to achieve such comprehensive results for 

much longer time. If we look at the comprehensive performance of the company, it is often defined as the 

company's ability to show the best results from various possible points of view. But this does not necessarily 

mean that only the company that shows good financial results has high performance. To measure sustainability of 

the performance the company can use different methods, tools and approaches which are still under development 

in the domestic and international institutions; they bear on statutory requirements and on voluntary reports. 

Aim of the article and research questions. The aim of this paper is to introduce and give theoretical possibilities of 

establishing ESG key performance indicators at the corporate level to support investors' decisions and to be a part 

of Sustainable Reporting. The expected result of the empirical research will be an analysis of economic 

environmental, social and Corporate Governance aspects Performance Company. Examine, analyze and 

categorize contemporary characteristics of the individual pillars: economic, environmental, social and corporate 

governance in relation to the measure of progress or dynamics of development of the overall company 

performance. 
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ABSTRACT 

 Agriculture is the backbone for any country's economic development and it creates and for the opportunities of 

employment and business for the women also as it is a labour intensive industry. Women are the axis of the 

economy and their values govern the rural market. It is a popular belief that economic development takes place 

because of rapid industrialization. The basic aim of the paper is to analyse the conditions of women workers in 

the agricultural sector so as to enhance the potential of the Indian agricultural sector. The paper aims to frame a 

strategic framework for the quality of the agricultural sector through the women entrepreneurs  

KEYWORDS: Agriculture sector, economic development, women entrepreneurs, industrialization. 

 

INTRODUCTION 

 The agriculture is the economic face of any country. It is important for the prosperity and growth of the country. 

The aim is to build the country with the development potential so to give the value of growth to the Indian 

economy. The demand for the industrial products will be generated if the industrial production is high 

Fluctuations in agricultural output play a key role in the state of the national economy. Rural consumption of 

industrial goods is nearly three times that of urban consumption. As a matter of fact, the current spurt in the rural 

consumption of durable goods has led to redefinition consumer demographics itself. Obviously, there is a direct 

relationship between agriculture production, income and the demand for industrial goods. Similarly, performance 

in agriculture also influences total demand via government savings and public investments. Agriculture is the 

main contributor to national income and it is the primary source of savings and capital formation which 

influences the economic growth of any economy. 

 Women are associated with agriculture sector are facing the problems of poverty and exploitation which is 

impacting the total productivity of the Indian agriculture. Yet, women all over the world continue to work hard 

to make a difference -- to alter their lives and the lives for others. Woman as a force of development can change 

the shape of global economy. Women Entrepreneurs have to experience lot of problems in terms of growth 

challenges to balance the family and career obligations. For the woman entrepreneur, the process of starting and 
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The Corporate Social Responsibility of Indian 

Companies: The Case of Tata 
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ABSTRACT 

Corporate social responsibility is based on the belief that businesses have a greater duty to society than just 

providing jobs and making profits. It asks business leaders to consider their decisions' environmental and social 

impacts in order to reduce harm where possible. The Tata group's activities relate to education, livelihoods and skill 

development, rural development, water and sanitation, healthcare and strengthening services. In a free enterprise, 

the community is not just another stakeholder in business, but is in fact the very purpose of its existence. 

Key words: Corporate Social Responsibility, Objective, Initiatives 

Introduction 

The main objective of the company is to earn a profit and maximize the wealth of the shareholder. With this basic 

objective, every company wants to achieve long term stable growth. Various factors decide the long term success of 

the company like trust, decisiveness, Competition, Records, Network, Patience, Risk, Optimism, etc. In a world 

disillusioned with globalization, the business needs to work on a model that works for everyone. Now a day 

corporate works with the three baseline approach people, Planet, and Profit. Only profit should not be a motive of 

corporate but the business has a responsibility towards the society and environment. If a company wants to sustain 

for the long period then he has to take care of the things around it. Corporate uses the various resources from the 

society for the benefit of the business and its responsibility of the company to restore that benefit also for the stable, 

long term growth and advancement of the country. Through this ethical practice, a company can improve the lives 

of its workers, families, and society as a large. 

 

 

Corporate Social responsibility (CSR) is an enduring assurance by businesses to combine social and environmental 

concerns in their business operations. By Amending the Indian companies Act, 2013 India became the first country 

in the world that has made corporate social responsibility compulsory in 2014. As per this amendment, the 

corporate must spend 2% of its average net profit on CSR activities if their net worth is 500 crore or more or an 

annual turnover of 1000 crore or more, or net profit of 5 crores in a financial year. India became the first country to 

legislate the need to undertake CSR activities and mandatorily report CSR initiatives under the new Companies Act 

2013. The noncompliance of the rule will lead to monetary penalties as well as imprisonment as per the amended 

law. 
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Abstract: Digital money, or digital currency, is any form of money or payment that exists only in 

electronic form. Digital money lacks a tangible form such as a bill, check, or coins. It is accounted 

for and transferred using electronic codes in computers. As technology becomes increasingly 

prominent, payments are becoming more digital, resulting in less use of tangible money. A growing 

number of banks and other financial service companies facilitate digital money transfers and other 

online transactions that wire or transfer money between parties across long distances. Digital 

money’s assisted in the globalization of economies around the world since trade is made more easily 
by sending and receiving digital money. Digital money eliminates the need to physically transfer 

money; furthermore, banking is made much more convenient by allowing people to perform their 

personal banking without even the need to visit a physical branch or carry cash. On the other hand, 

banks are reducing their retail employee headcount to meet the trend of digital money. Many 

branches are closed since they become redundant when more people increasingly bank with digital 

money. It comes at a cost, however, as the banks are not able to maintain personal relationships with 

customers and create any sort of loyalty. In addition, banks cannot cross-sell their other products 

without in-person sales opportunities. Although there are many separate types of digital currency, 

the underlying mechanics behind them all are essentially the same. That said, once you wrap your 

head around the basics, you should have a decent idea of how each digital currency operates. Here’s 
a step-by-step breakdown of how digital currencies work, plus the technology that makes them 

possible. 

 

Key words: Digital currency, types of digital currencies, its uses and problems faced by it. 

 

1. INTRODUCTION: 

Digital currency (digital money, electronic money or electronic currency) is any 
currency, money, or money-like asset that is primarily managed, stored or exchanged on digital 
computer systems, especially over the internet. Digital currency may be recorded on a distributed 
database on the internet, a centralized electronic computer database owned by a company or bank, 
within digital files or even on a stored-value card. 

Digital currencies exhibit properties similar to traditional currencies, but generally do not 
have a physical form, unlike currencies with printed banknotes or minted coins. This lack of physical 
form allows nearly instantaneous transactions over the internet and removes the cost associated with 
distributing notes and coins. Digital money can either be centralized, where there is a central point 
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GENDER SENSITIZATION: EQUALITY AND 
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Abstract: Gender Sensitization is one basic requirement for the normal development of an individual. It’s 

essentially refers to making women’s as well as men’s concerns and experiences an integral dimension of all 

policies and programs in an organization so that women and men benefit equally and inequality is not 

perpetuated. Gender issues are sensitive and complicated and affect both women and men regardless of 

status. The ability of an organization to identify and handle gender inequality and gender discrimination 

underpins its success in creating a gender sensitive and inclusive work culture but there are many issues and 

challenges created by societies for the female gender in where the female are discriminated in many ways. 

And all these challenges faced by women and related gender disparities and inequality are the results of 

degradation of values and ethics amongst the individuals of the society. Therefore, there is a great need to 

sensitize the society on gender issues because it overall helps to determine and ensure the equal roles, 

responsibilities, opportunities, privileges and expectations of men and women within the society. 

Key words: Gender Sensitization, Women Empowerment, Government Initiative. 

Gender Sensitization is the process in which the people of all genders are taught to respect everyone 

irrespective of gender while acknowledging the differences. 

Gender sensitivity is not about pitting women against men. On the contrary, education that is gender 

sensitive benefits members of both sexes. It helps them determine which assumptions in matters of gender 

are valid and which are stereotyped generalizations. Gender awareness requires not only intellectual effort, 

but also empathy and open-mindedness. It opens up the widest possible range of life options for both women 

and men. Gender sensitivity helps to generate respect for the individual regardless of sex. A change in 

perception is the need of the hour and requires orientation of policy-makers, curriculum developers, media 

professionals, adult learners and even the public at large. Ultimately, the goal is to achieve gender equality. 

WOMEN EMPOWERMENT AND GENDER SENSITIVITY: 

Women's empowerment is a process in which women gain greater share of control over resources material, 

human and intellectual like knowledge, information, ideas and financial resources like money-and access to 

money and control over decision-making in the home, community, society end nation, and to gain 'power'. 

Gender discrimination is a part of gender sensitization. In our society women are facing many problems.  

Many jobs are traditionally segregated according to gender. However, men and women have equal rights to 

employment and promotion opportunities.  
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Furthermore, opportunities to access any job or promotion should also be equal. If more support is given to 

the increasing participation of women in the formal economy, and towards their economic independence, 

there will be less pressure on men to be the sole family breadwinners. 

Gender discrimination in employment is prohibited and constitutes an offence. Discrimination can be both 

direct and indirect. Direct discrimination consists of less favourable treatment based on a persons’ sex. An 

example is that of treating men and women less favourably on the basis of parenthood or family 

responsibility. Indirect discrimination implies any treatment based on the provision, criterion or practice 

that particularly disadvantages the members of one sex. This can occur without there actually being an 

intention to discriminate. However, this still amounts to discrimination. An example is that of providing 

training initiatives in the afternoon or in the evening. This amounts to indirect discrimination since carers, 

who are very often female, would be less likely to attend. Discrimination in relation to employment can 

occur from the very beginning of the recruitment process. A vacancy for employment or recruitment 

opportunities should be made available to both men and women. For example, an advertisement stating that 

a female receptionist is wanted, is illegal. This does not apply in those cases where employers prove, beyond 

doubt, that the work, in connection with the situation advertised, can only be performed by a person of a 

specific sex. For example, a vacancy for a male actor is announced because the character to be played is 

male. This is, however, an exception that is restrictively applied to when a genuine occupational requirement 

can be proved.  

STEREOTYPE GENDER BIAS  

1. GENDER IS NOT A “Women’s Issue” 

2. It’s a  “People’s Issue”  

3. Construction of power of one Determines the Construction & Power of the Other  

4. It’s the undue pressure on Boys & Girls to live up to the established norms of Masculinity & 

femininity  

5. Girls endure unwarranted social control, discrimination & domination  

6. Boys discouraged from being emotional, gentle or fearful thrust into a world of Macho Protectors, 

Warriors, Breadwinners  

GENDER IS SOCIALLY LEARNED BEHAVIOUR, BASED ON SO EXPECTED ROLE  

  WOMEN     MEN 
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HOW TO COMBAT STEREOTYPES AND BIAS:  

1. Identify the biases based on gender, sexuality, age, and race you hold    

2. Admit that you have those biases     

3. Keep those biases in mind and take steps to correct them     

4. Expose yourself to different experiences    

5. Raise awareness of biases  

POSSIBILITIES TO COUNTERACT STEREOTYPES AND IDENTIFYING OWN BIAS:    

1. Our attitudes are malleable, if we care enough to change them 

2. Know your facts accept the challenge of your own bias 

3. Address it when reflected in others 

4. Women be prepared for a backlash from men every day is a test   

5. Do not play your Women hood card, demand respect / be Confident & proud of women hood 

6. Women hood be your strength not weakness  

7. Sexism can’t be ironic because it’s still massively prevalent  

8. Men still benefit from it, women are still hindered by it  

GOVERNMENT INITIATIVE: 

In order to improve employability a separate Ministry of Skill Development and Entrepreneurship has been 

created. 

 

Equal Remuneration Act, 1973 provides for payment of equal remuneration to men and women workers for 

the same work of similar nature without any discrimination. In order to ensure social security to the workers 

including women in the unorganised sector, the Government has enacted the Unorganised Workers’ Social 

Security Act 2008. 

The Maternity Benefit Act, 1961 regulates employment of women in certain establishments for a certain 

period (12 weeks) before and after childbirth and provides for maternity and other benefits. 

 

Indira Gandhi Matritva Sahyog Yojana (IGMSY) Scheme is being implemented as Conditional Maternity 

Benefit for pregnant and lactating women to improve health and nutrition status to better enabling 

environment by providing cash incentives to pregnant and nursing mothers to partly compensate wage loss 

both prior to and after delivery. 

 

The Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 2013 has been 

enacted, which covers all women, irrespective of their age or employment status and protect them against 

sexual harassment at all workplaces both in public and private sector, whether organised or unorganised. 

 

This information was given by the Minister of Women and Child Development, Smt Maneka Sanjay Gandhi 

in reply to a question in the Rajya Sabha today. 

THE MINISTRY OF WOMEN AND CHILD DEVELOPMENT IS ADMINISTERING 

FOLLOWING SCHEMES FOR GENDER EQUALITY/SOCIO-ECONOMIC 

DEVELOPMENT/EMPOWERMENT OF WOMEN:  

 

i. Swadhar and Short Stay Homes to provide relief and rehabilitation to destitute women and women in 

distress. 

 

ii. Working Women Hostels for ensuring safe accommodation for working women away from their place of 

residence. 

 

iii. Support to Training and Employment Program for Women (STEP) to ensure sustainable employment and 

income generation for marginalised and asset-less rural and urban poor women across the country. 
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iv. Rashtriya Mahila Kosh (RMK) to provide micro-finance services to bring about the socio-economic 

upliftment of poor women. 

 

v. National Mission for Empowerment of Women (NMEW) to strengthen the overall processes that promote 

all-round Development of Women 

 

vi. Rajiv Gandhi National Creche Scheme for Children of Working Mothers (including single mother) to 

provide day care facilities for running a crèche of 25 children in the age group 0-6 years from families 

having monthly income of less than Rs. 12,000. 

 

vii. One Stop Centre to provide integrated support and assistance to women affected by violence. 

 

viii. Scheme for Universalisation of Women Helpline intended to provide 24 hours immediate and 

emergency response to women affected by violence. 

 

ix. Sabla Scheme for holistic development of adolescent girls in the age group of 11-18 years. 

 

x. In order to strengthen the process of gender budgeting the Ministry of Women and Child Development 

has been undertaking various capacity building measures for the officials of the State Governments by 

organising training programs/workshops regularly. 

CONCLUSION:  

The philosophy underlying this approach is that women are lagging behind in society and that the gap 

between men and women can be bridged by taking remedial measures within the existing structures. It is 

time to recognize that women are also important and integral part of our workforce. Women bring in balance 

and diversity and more importantly emotional intelligence which is an essential element for corporate 

success. It is therefore important for every employee of every organization to be sensitive, respectful, 

watchful and inclusive. All the challenges faced by women and related gender disparities and inequality are 

the results of degradation of values and ethics amongst the individuals of the society. Therefore, there is a 

great need to sensitize the society on gender issues because it overall helps to determine and ensure the equal 

roles, responsibilities, opportunities, privileges and expectations of men and women within the society. As 

we know that our society is rigid, it is difficult to make changes in the mind-set of the people. Therefore, 

Government should introduce more welfare schemes for females to make them self-independent and should 

also introduce new programs and also make ensure the proper implementation of policies and strategies that 

ensuring the gender equality and also control all of the concerns related with malpractices towards gender in 

the society.  
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ABSTRACT 

 

This study attempt to assess the level of awareness of individuals on health insurance in MYSURU city 

for the stated purpose primary data has been collected through structured questionnaire from 423 

respondents. One way ANOVA test is used to identify the association between awareness levels of 

individuals with their demographic factors. To Gauge the awareness level 24 questions have been 

asked to the respondents, later awareness index is constructed based on the mean of the awareness 

scores on this basis respondents is categorised in to 3 groups Viz., Lower Level of awareness, 

Moderate Level of awareness and Higher Level of awareness. 

KEYWORDS: Insurance; awareness; ANOVA; Mysuru. 

INTRODUCTION 

Medical insurance in its modern from came to India from England in the year 1818.  Oriental Life insurance company 

started by Europeans in Calcutta was the first insurance company on Indian soil.  All the insurance companies 

established during that period were brought up with the purpose of looking after the needs of European community and 

Indian natives were not insured by these companies.  In 1911 Lloyd George – National Health Insurance Scheme to 

cove sickness expense, medical relief, drugs and compensation of wages lost, to improve quality of life and improve 

industrial production. Indian lives were treated as substandard lives and heavy extra premiums were being charged on 

them. The insurance Act 1938 was the first legislation governing not only life insurance but also non-life insurance to 

provide strict state control over insurance business.  This gathered momentum in 1944 when a bill to amend the life 

insurance Act 1938 was introduced in the Legislative assembly. During 1948 ESI Act passed and In 1952 First ESI 

hospital established.  However, it was much later on the 19th of January 1956 that Life Insurance in India was 

nationalized.  Mudaliar Committee (1959-1961) recommended Long range health insurance policy for all and small fee 

for availing health services.  During the year 2001 Insurance Amendment Act passed. 

IMPORTANCE OF MEDICAL INSURACNE 

Medical insurance is generally considered a means of protecting one‟s family against the unforeseeable circumstance of 

the death of an earning member.  However, there are a number of other benefits that are not apparent.  Some benefits 

accrue to the individuals and their families, while others assist economic development.  For instance, an insurance 

company takes the risk of large and uncertain losses in exchange for small premiums.  This gives a sense of confidence 

and security to the insured individual trough the protection of insurance in the event of an unfortunate incident.  In large 

sized commercial and industrial organizations, it facilitates operations as many of the risks are transferred to the 

insurer.  

Investment of accumulated resources by the insurer facilitates the overall development of the country.  Country is 

usually risk averse, but if insurers provide protection against risk, then several investors would come forward to invest 

their funds.  In many developed countries, citizens are to a certain extent protected by social security schemes proved 

by the government.  This schemes offer financial aid to citizens who are eligible on grounds of unemployment, old age, 

sickness, disability, etc.  The social security scenario in India is quite different, having traditionally been the 

responsibility of the family or community.  However, with industrialization, urbanization, breakup of the joint family 

system and weakening of family bondage, it has become necessary to provide social security arrangements that are 

institutionalized and regulated by the state rather than the society. 
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1. INTRODUCTION: 

1.1. Corporate Social Responsibility: 

Corporate Social Responsibility (CSR) is a form of international private business self-regulation which aims to 

contribute to societal goals of a philanthropic, activist or charitable nature by engaging in, with, or supporting in with 

or supporting professional service volunteering through pro bono programs, community development and investment 

practices. Various organisations have used their authority to push it beyond individual or industry-wide initiatives. In 

contrast, it has been considered a form of corporate self-regulation for some time, over the last decade or so it has moved 

considerably from voluntary decisions at the level of individual organisations to mandatory schemes at regional, national 

and international levels. Furthermore, businesses may engage in CSR for strategic or ethical purposes. From a strategic 

perspective, CSR can contribute to firm profits, particularly if brands voluntarily self-report both the positive and 

negative outcomes of their endeavors. In part, these benefits accrue by increasing positive public relations and high 

ethical standards to reduce business and legal risk by taking responsibility for corporate actions. 

 

1.2. Types of Corporate social Responsibility: 

1. Environmental Responsibility: Corporate social responsibility is rooted in preserving the environment. A 

company can pursue environmental stewardship by reducing pollution and emissions in manufacturing, recycling 

materials, replenishing natural resources like trees or creating product lines consistent with CSR. 

2. Ethical Responsibility: Corporate social responsibility includes acting fairly and ethically. Instances of ethical 

responsibility include fair treatment of all customers regardless of age, race, culture, or sexual orientation, 

favorable pay and benefits for employees, vendor use across demographics, full disclosures and transparency for 

investors. 

3. Philanthropic Responsibility: CSR requires a company to contribute to society, whether a company donates 

profit to charities, enters into transactions only with suppliers or vendors that align with the company 

philanthropically, supports employee philanthropic endeavors or sponsors fundraising events. 

4. Financial Responsibility: A company might make plans to be more environmentally, ethically and 

philanthropically focused, however it must back these plans through financial  investments in programs, donations 

Abstract:  Social Responsibility refers to the practices and policies undertaken by businesses to have a positive 

impact on society. The goal of CSR is to create a positive impact on society while still achieving business objectives. 

It reflects a company's commitment to operate in an economically, socially, and environmentally sustainable 

manner. This research paper investigates the Corporate Social Responsibility (CSR) initiatives undertaken by 

select banks in the banking sector, utilizing secondary data sources. The study aims to analyse the nature, scope, 

and impact of these CSR activities based on publicly available information such as annual reports, CSR reports, 

and other relevant publications. Through a comprehensive review of secondary data, the paper identifies key areas 

of CSR focus, including community development, environmental sustainability, and financial inclusion. The 

research highlights successful CSR strategies and common challenges faced by banks in the sector. 

 

Key Words: Corporate Social Responsibility (CSR), Banking Sector, Community Development, Environmental 

Sustainability, Annual Reports. 
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1. INTRODUCTION: 

Digital payments refer to financial transactions that are conducted electronically, typically using online 

platforms, mobile apps or other digital means instead of physical cash or cheque. These transactions can include 

purchases made online, transfers between bank accounts, wallet payments and peer to peer transfers. Digital payments 

offer convenience, speed and often enhanced security compared to traditional payment methods, making them 

increasingly popular in today’s digital age. 

 

2. CHARACTERISTICS OF DIGITAL PAYMENTS: 

1. Convenience :Digital payments offer a high level of convenience as they can be made anytime and anywhere with 

an internet connection, eliminating the need for physical presence or cash handling. 

2. Speed :Transactions through digital payment methods are typically processed much faster compared to traditional 

methods like cheque or bank transfers, enabling quick transfer of funds between parties. 

3. Accessibility :Digital payment systems are accessible to a wide range of users, including individuals, businesses, 

and organisations, regardless of their location, as long as they have access to the necessary technology and 

infrastructure. 

4. Security: Many digital payment systems incorporate advanced security measures such as encryption, authentication 

protocols and fraud detection systems to protect users financial information and prevent unauthorized access or 

fraudulent activities. 

5. Cost-effectiveness: Digital payment can be more cost-effective than traditional methods, as they often involve lower 

transaction fees, reduced paperwork and streamlined processes, resulting in savings for both consumers and 

businesses. 

6. Integration: Digital payment systems platforms can easily integrate with other digital services and applications, 

allowing for seamless transactions and enhanced user experiences across various online platforms and devices. 

7. Scalability: Digital payment systems have the capability to handle a large volume of transactions simultaneously, 

making them scalable to accommodate growing user demands and business needs. 

8. Traceability: Digital payments leave a digital trail, providing a transparent record of transactions that can be easily 

tracked and monitored by users, financial institutions and regulatory authorities for auditing, compliance and dispute 

resolution purposes. 

These characteristics contribute to the widespread adoption and popularity of digital payments in today’s digital 

economy. 

 

 

 

Abstract:   Digital payments refer to financial transactions that are conducted electronically through various 

digital platforms. These payments are made using digital devices like smartphones, computers, or cards, and they 

involve transferring funds from one account to another without the need for physical cash. Digital payments have 

become increasingly popular due to their convenience, speed, and efficiency. This systematic review examines the 

implementation & impact of digital payment systems in India. India’s digital payment ecosystem has rapidly 

transformed, driven by government initiatives such as demonetization, digital India, & the unified payments 

interface (UPI). 

 

Key Words: Digital payment, digital devices, Unified Payments Interface. 
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Abstract 

 
 The ultimate test of man is not where he stands in comfort but where he stands at times of challenges. Covid-19 is 
the global challenge which will reveal our true leadership quotient at all levels. The 2019–2020 coronavirus 
pandemic is upending life on a global level. The highly infectious coronavirus disease 2019 (COVID-19) is caused by 
severe acute respiratory syndrome coronavirus 2 (SARS-CoV-2). As a result, on one hand people across India and 
around the globe are largely confined to their homes with businesses and educational institutions all shut down in 
an attempt to contain the virus, and on the other hand doctors, health-care workers, medical staff members and 
civil service providers namely police, NSS, NCC altogether considered as Corona Warriors are leading the battle 
against COVID-19 from the front. Putting their own lives at risk with selfless determination for the sake of saving 
lives, they truly are the heroes in these challenging times. While they are putting their own health, families, and 
most importantly their own lives at risk, the least is appreciating their efforts and cooperate by staying safe 
indoors.  
In this background the research study has found its significance and contributes a tribute to their service by 
attempting to throw a light on the challenges and stress faced by corona warriors. The data is collected by 
conducting a survey by using structured questionnaire and distributed through personally and Google form. The 
sample of 66 warriors was targeted comprising of both Medical Service providers and Civil Service providers 
equally in Mysuru city. The sampling technique which was used in the study is simple random sampling technique. 
The data collected was analyzed by using EXCEL and SPSS and tested by statistical test namely Independent sample 
t-test. The reliability of the questionnaire was tested by using Cronbach’s Alpha, where the value stood at 0.902. 
Overall, the study has been considered as societal contribution which has depicted the voyage of corona warriors. 
 

Keywords:  Corona Warriors, Challenges, Competing duties, Stress, Societal Contribution, Voyage, etc.,  
 INTRODUCTION :  Corona virus or COVID-19 (Corona Virus Disease -2019)is one of the most commonly spoken word among everyone in the past few months.In simpler words, a pandemic is defined as an epidemic occurring worldwide, or over a very wide area.The outbreak of Coronavirus (COVID-19) in Wuhan, China, which began in December 2019, evolved to become a global pandemic. The pandemic, along with the obvious health-related impact, also poses a serious threat to the psychological well-being of individuals and has resulted in significant behavioral changes.  Few research studies have carried out to describe the psycho-behavioral response to this crisis among the population of Karachi, Pakistan, in the month of March 2020.From government of India there were people allotted in form of teams of doctors and also other staff members in achieving goal to protect public. This also 








































































































